
FILE-1-REBA 

 REBA FOUNDATION-TRUST 

RESEARCH BANK-CHANGE FOR STABILITY, HARMONY & PEACE 

FEED-A CRORE BODY MIND & SOUL-UPLIFTMENT PROGRAMS 

SOS-SECURED ONLINE SOCIETY-CENTRALIZATION, DECENTRALIZATION & CERTIFICATION 

TECH MORALS-HABITS, MANNERS, CHARACTER, DISCPLINE, ETHICS, CULTURE, 

TRADITION, LAW 

TECH COMMUNISM & SOCIALISM-TECH NEUTRALITY & EQUALITY 

TECH PRIVACY & INTELLECTUAL PROPERTY RIGHTS 

GREEN TECHNOLOGY & CONTENT- ECOLOGY&ECONOMY- CONSERVATION 

  

 

REBA PATENT HOLDINGS PRIVATE LIMITED 

SEED-SELF EMPOWERMENT & ENTREPRUNER DEVELOPMENT-UPLIFTMENT PROGRAMS 

GOD-GATED ONLINE DOMAINS-CENTRALIZATION, DECENTRALIZATION & CERTIFICATION 

 

   LOCALIZED-AREAWISE, SERVICEWISE, GROUPWISE 

MULTI-LINGUAL & MULTI- FORMAT TRANSLATIONS 

CATEGORIZED-INDEXED, CACHED 

UPDATED-ZERO DATA BASE, BACKUP, MIRROR 

   AUTHENTICATED CONTENT & TRANSACTIONS 

   CENTRALIZED ABCDE- (ACCESS, BROADCAST, COMMUNICATION, DATA, EVENTS) 

   DECENTRALIZED ACTIVITIES – (COMMERCIAL&TECHNICAL OPERATIONS) 

SECURED ACTIVITY -LOG, ALERT, REPORT, ACKNOWLEDGEMENT 

     

  



 

 

REBA COMMUNICATION LIMITED 

CAPTION-THE HEART- BEAT OF FUTURE 

MOTTO- INFO SUPER POWER  

STRATEGY- AWARENESS, AVAILABILITY, AFFORDABILITY, ACCEPTANCE 

   

MAJOR DIVISIONS 

MEDIA   -CHANNEL-CONTENT, PROMOTIONS, NEWS, SURVEY 

 

INFORMATION  -DOMAINS, HOSTING, MAIL, ID, DATA, SEARCH 

   

COMMUNICATION -INTRANET, EXTRANET, INTERNET- PIPELINE & CONNECTIVITY 

   

  INFRASTRUCTURE 

 RESEARCH 

   TRAINING 

   MANAGEMENT- LIASIONS, HR, PR, EVENTS, RESOURCE, CRISIS, PROFESSIONAL,  

   

GATEWAYS 

   OFFLINE & ONLINE NETWORK 

   PAYMENTS 

LOGISTICS 

   SUPPORT 

    

  EXTRA... 



  

 

COMPANIES REGISTERED & ACTIVE 

  REBA COMMUNICATION LIVE (PROPRIETORSHIP)  –NETWORK 

  REBA COMMUNICATION LIVE  (PARTNERSHIP)  -STOCK-(C&F) 

  REBA INFO-TECH (PROPRIETORSHIP)   -WEB-(SERVICES) 

 

RISE (REBA INTELLIGENT SOLUTIONS & EQUIPMENTS) (PARTNERSHIP)-PRODUCTION 

AUTOMATION 

    POWER 

    ROBOTICS 

SOFTWARE-APPS 

HARDWARE-GADJETS 

 

ROAM – (REBA ONLINE & AUTOMATED MONITORING) –(DIVISION)-PROFESSIONALS 

 AUTHENTICATION 

SECURITY, VIGILENCE 

PRIVACY, POLICIES, TERMS 

IPR, COPY RIGHT, PATENTS 

DUPLICATION 

 CERTIFICATION, CENSOR 

MONITORING, RATING 

POLLING, FEEDBACK 

LABEL, SEAL, BRAND, CATEGORIZING 

VERIFICATION, CROSS VERIFICATION   



 

 

FILE-2-FEED 

CONCEPT COINING TO FEED- A CRORE BODY, MIND & SOUL 

PROMOTOR AIM –WHEN GOT INTO SPIRITUAL LIFE, HAVING GOT   ESP-EXTRA SENSORY POWERS, IN 1980’S 

REVENUES USING BRAIN IS FOR CHARITY 

REVENUES FROM PHYSICAL LABOUR IS FOR FAMILY & LIVELIHOOD 

 

BUSINESS WAS NOT HIS INTEREST, AFTER HIS BUSINESS LOSS IN 1990’S 

THE THREE JOBS HE LIKED WAS IN TRAVEL, NATURE, FARMING & SERVICE INDUSTRY. 

1. WORKING IN KITCHEN,FOOD SERVICE 

2. WORKING IN PRIMARY SCHOOLS ,IN ADMIN. 

3. WORKING IN SPITITUAL CENTRES ,CLEANING & RINGING BELLS 

NO BRAIN CALCULATIONS, NO TARGET. 

 

WHEN HE MET HIS GURU IN 1992, HE GOT ENLIGHTMENT & WAS ENTRUSTED THE JOB TO FEED A CRORE PEOPLE 

& CREATE A LEGACY FOR REGULAR ANNADHAN, BEFORE ATTAINING SAINT HOOD. 

HE GOT A VISION OF PATH TO GOD & AROUND 150 COMMERCIAL ,ACTIVITIES & PROJECTS, TRANSFERRED AS ZIP 

FILE,IN ESP,THAT WILL COME IN THE WORLD TILL 2010,TOWARDS THIS PURPOSE. 

AFTER 2010, JOB OF RESTORING DHARM, TO AVOID OR DELAY WORLDS END,WAS THE PURPOSE OF BIRTH. 

A SET OF THUMB RULE WAS INSTRUCTED FOR THIS PURPOSE, WHEN PRACTICED, THE COMMERCIAL, TECHNICAL, 

SOCIAL, SPIRITUAL, ZIP FILES,IN ESP, UNVIELS, ONE BY ONE, BASED ON NEED. 

AFTER MANY SUCCESS, SETBACKS ,EXPERIMENTS & EXPERIENCES, HE GOT INITIATION ON HOLY SPIRIT-ETHER IN 

2013. 

WHEN HE REALISED, THE PASSION OF HIS FIRST THREE JOBS, ABOVE WAS 

1. FEEDING BODY 

2. FEEDING MIND 

3. FEEDING SOUL 

NO BRAIN, MIND, EMOTIONAL CALCULATIONS, NO TARGET, IN THE LOCATIONS, WHERE TRUTH, HOLY 

SPIRIT-SPACE & GOD EXISTED. 



 

 

START 

RS 20 PER MEAL * 1 CRORE PEOPLE, SO EARN 20 CRORES. 

PARTIALLY, SUCCEDED, BUT MET WITH A SET BACK 

 

TARGET 

20 STATES * 20 DISTRICTS * 100 LOCATIONS-CREATE  JOB OPPURTUNITY, WHEN THEY FEED FOR 3 TIMES 

100 DAYS IS FEEDING 1.2 CRORE MEALS .CREATE A NEW PRODUCT FOR EVERY 100 DAYS, 

PARTIALLY, SUCCEDED, BUT MET WITH A SET BACK. 

 

EVOLUTION 

IDENTIFY, CREATE, MOTIVATE, PRAY & SUPPORT DESERVING PEOPLE, WITH FIRE, WHO ARE 

STRGGLING & CAN INDEPENDENTLY TAKE OFF, IN THEIR RESPECTIVE TRADES & DO CHARITY, SERVICE 

& FEED PEOPLE UNDER THEM. 

STILL, GOING ON, WILL GO ON FOREVER,,, 

 

CONCLUSION 

20 HORIZONTALS & 20 VERTICALS IN 25 FIELDS 

ONE LAKH ZIP CODES APPOINT ONE AGENT, WHO CAN PERFORM, 

AND FEED 4 STAFF UNDER HIM-TECHNICAL, MARKETING, ADMIN, SUPPORT 

EACH STAFF WILL FEED 4 FAMILY MEMBERS. 

NET-25 FIELDS*1 LAC AGENTS*4 STAFF*4 FAMILY MEMBERS-4 CRORES –THREE TIMES PER DAY, PER 

MONTH. 

EVEN IF 50% ACHIEVED, 2 CRORE PEOPLE WILL BE FED. 

2. PINCODE AGENCIES, WARD SUBAGENCIES & OUTLETS WILL BE PROVIDED TO DEPENDENTS OF 

FARMERS, UPLIFTMENT PROGRAM, UNEMPLOYED, DESERVING, FOR A MEGER TRAINING FEE, WITH 

TARGETS & WITHOUT DEPOSIT OR CASH LIABILITY BURDEN,  

UNDER THE PROGRAM ͞SEED-SELF EMPOWERMENT & ENTREPRUNEUR DEVELOPMENT͟. 



 

 

SET OF THUMB RULES-mentioned above 

1. AWARE-POINT-Truth, dharm, sanathana dharm, absolute truth 

2. Self-discipline, self reflection, Avoid lies always, truth  wherever applicable 

3. Blessings of mother, guru 

4. Path unveils ,right person joins, just PROCEED 

5. Never ignore or Insult ,UNDER-ESTIMATE,UNDER-VALUE well-wishers & contributors 

6. Never expose ESP 

7. Beware of karmas 

8. Only defense, no offence 

9. Never stop any flow 

10. Feed as many as possible 

11. Motivate the needy 

12. Never hamper anyone who has dependents, goals, cause 

13. Never react over others intentions, thoughts, acts, even within 

14. Never talk about anyone mistakes, weakness, to others 

15. Correct within to correct outside 

16. Never sell knowledge for free 

17. Apply knowledge & skill 

18. If you have a quest, answer is within  

19. Never kill competitors, VALUE ADD & SUPPORT THEM 

20. Earn heavily, if not for you, but for your family, surroundings, goal or life 

21. One idea is not the end 

22. Smile, silence, humility 

23. Learn from all 

24. See the deeds, not the person 

25. Surrender to god, HE KNOWS. 



FILE-4-Target 

 

DIGITAL MEDIA MANAGEMENT 

 

 

 

 

 

 

 

 

 



Creation- Members, clients, Staff, Network, outlet-Demos & Samples 

Training-technical, marketing, management-Materials & Infra-structure 

Mining- Content, Data, News 

Tie-ups-Funding, Ads, subscriptions 

 

Member activation-prepaid, postpaid, spot payment 

 Clients’ activation-media space, booking, advertiser 

Agency activation 

Customer activation 

Activities 

Activation  –WEB -directory, classified, profile, page, site, portal, search, links, mail, domain 

-TV-location link, time slots, ads media management 

Each level – APPLICATION, DOCUMENTATION, PROCESSING, TRAINING , ADMIN, STAFF, CONTROLS 

Space, traffic, payment, alerts, reports, acknowledgements, features 

Design, correction, update,  

Security, Verification, censor, certification, approvals 

Technical, Initiation, Maintenance, upgrade, backup, mirror 

Management, Specialized, customized, personalized, VAS 

 

 

 

 

 

 

 



Ad/promos uniqueness 

1. prog based 

2. areabased-locality/place 

3. databased 

4. schemebased 

5. demand based-hits/meter reading/session time 

6. viewer based 

7. customerbased 

8. saleschartbased 

9. info+/education 

10. non-monotonous 

11. online interactive (posting,viewing,payment )for advertiser/customer/operater 

12. online monitoring/censorship 

13. combo/schemes- advertiser/customer/operater 

14. placement-ads/web/channel/viewership 

15. issue/event/time based 

16. unlimited-ads/promo concepts/types/ad slots 

17. Royalty/revenues internally on ads/posting 

18. Clips based ads/sponsors &  IPR bidding 

19. Scientific/tech/software/hardware/web/net-demo/trials/tour versions 

20. Barter  & subscriptions 

21. Futuristic net/commn. Subscribers reach & awareness 

22. Cashless virtual offers /experimenting and decorative virtual malls 

23. Endless creative approach 

24. Logical , programmed & automated process controls for ads 

25. Ideal for e-medicine,e-shopping,e-governance,e-services 



26. Ideal for overseas,MNC,corporates,mega business,showrooms,medium size 

establishments,cottage industries,handi crafts,small and micro 

industries,agro,office,shops,educational institutes,enquiry centers,kiosk services,service 

est.,tech est(net,web,software,hardware),individual labourers(skilled & unskilled) 

27. Target customers-micro/individual level 

28. Customer movement/work/equipment/access /mode/plan/lifestyle/system/demand/ based  

29. stock - Condition/availability/market fluctuation based 

30. Next generation coverage-                                                                                                                      

assured 20 years market capture,if  awareness and reach for todays kids.                                                                            

if 5 yrs good service-branding done,                                                                                                                            

if 10 yrs withstand-assured market survival for next 10 yrs.                                                                   

In market for 20 yrs the next generation,by default from seniors take the brand forward . 

Content uniqueness 

1. 30%information/30%education /10% current affairs/30%entertainment 

2. Enriched quality and quantity of localised/regional lang content 

3. Creative manhours/content - 24 hrs * n locations of local channel 

 

Channel uniqueness 

1. power of media and information in one project 

 

2. Any where any data/channel access in all modes/technologies 

 

3. Global access of all local channels  in one pipeline   

Web uniqueness 

1. Global reach in all tech /media/commn./mode 

2. Individuals,unorganised  skilled & unskilled  reach 

3. non-professional & non corporates reach 

4. Business monitoring /order booking from anywhere 

5. public /corporates voluntary involvement & need fulfilment 



Social uniqueness 

1. A real value added company for KIDS - TODAYS NEED                                                                   

REBA TV a combo of monitored net based education, information, games, links                        

v.old was story telling  & play  -macro family  –anywhere outdoor ,                         

old was comics & electronic games -joint family -only grounds,                          

next was cartoons & kids channel -micro family -in school compound,    

currently net & computer games -nuclear family  -indoor     

2. A virtual parental control & care, for a healthy generation (moral, physical and mental) in future, 

with intellectual, traditional & cultural values. 

3. Platform for  struggling aspirants/talents exposure/entreupreners/ achievers/technology/ 

inventions/discoveries/unsung heros/success stories/upliftment/development/creativity. 

4. A reach for old, unemployed, kids,ladies, teens, students, diseased, depressed, lonely , 

emergency attending, stress relief and anyone in need –consultancy & counseling 

5. Not religious ,but social & spiritual. 

6. No  religious/self/political/personal- biased projections /cornering/boost/attack/abuse 

 

7. No  illegal,social/individual harmony& privacy disruptions 

 

8. No  abuses/violence on ladies,kids,deprived & needy 

 

9. Not political ,but better  & collective governance, by politicians pat. 

10. Only positive –approach & solutions for peace & harmony 

11. Factual and actual-mere bulletin & notice board- no vindictive, no yelling, no shouting, no 

cornering, no violence,no abuse,no spam,no sensation 

 

12. Internal/external/public/govt access for  security/authentication/data credibility & integrity 

13. Secured net community-posting/viewing  by verified member, approved subscriptions/data 

availability by customer, coding/scrambling/encrypted data, dual id, activation/deactivation, 

spam/abuse/individual based blocks, track records, log reports, backup&mirroring in dfferent 

servers/modes/locations/tech./software interfaces 

14. For all services-authentication/verification/cross-verification/rating/grading/certification-at all 

stages-offline/online & personalised customer satisfaction at all events and sub-events 

15. Green world-environment & nature conservation / wastage & loss reduction 

16. caters RTI & RTE  

17. globalisation –in and out reach 



18. credibility & integrity of netizens 

19. Less on time/fuel/travel/space/parking/roads/pollution/paper use/labour/planning/power. 

20. Multiple search & freedom of choice, on pricing,brand,quantity,quality , by comparision. 

21. Enabling speedy growth in  economy,power ,automation,robotics,security,FMCG sectors. 

22. 100% computer literate & mass net usage. 

23. Conversion from voice communication to data communication 

24. Spectrum/bandwith conservation,net  traffic structuring,net speed enhancements. 

25. Uniqueness & highlights of channel/web/net /tech./telecom/e-com/field network - for a cause 

and a need to act with a purpose 

26. Location based Ads on need/liesure/mood/intution/work /time without irritation and 

interuption to customers. 

27. Content on open source avoiding monopoly ,firewall ,access barring, limitations and restrictions 

to anyone  

Service uniqueness 

1. User friendly/Compatability/updating/upgradability facility by  

advertiser/customer/operater 

2. One stop shop –survey/promo/PR/branding/media management/marketing/links/sales 

conversion/liasoning/data/market identification & creation/electronic outlets /digital 

roadshows/virtual sales centers/portfolio management/HR/all types of management 

3. Personalised online & offline services/support- advertiser/customer/operater 

4. Tracking –customers/need 

5. Power of Localised convergence-audio/video/data 

6. Tie-ups of Gateway – network/service providers/payment/access/broadcast/ info/ media/ 

software/ tech/ personalised links & interfaces 

7. Design & customisation in all services 

8. Value added services /support & packages 

9. Call center/VIR/direct/indirect-support 

10. Security/automation/power interface 



11. Design/development/hosting/maintenance/updating/transaction/backup/customer 

care/accounting/security/authentication/liasoning/ads management/space/bandwith/ 

software & hardware needs and services at all ends 

12. Instant updation of transactions-mails/sms/etc 

13. Interface with other delivary agencies-virtual cart shopping 

14. personalised services clustering-Better service enhancements  

Data uniqueness 

1. Data hub-intranet/extranet/internet/telecom/services 

2. Bullseye search 

3. Data –areawise & servicewise 

4. Data-regional lang/eng/hindi/multilingual options 

5. Data-updated/authenticated/centralised 

6. Data-corporate coordination & combined workshops 

7. Data-mass awareness by usage & reach on open source 

8. Data-systematic accumulation & piling-in all formats/softwares-for all outlets & modes –with 

universal code/name/length 

9. Data grouped as commercial,non-commercial,residential & individuals-with UID 

10. Services mapped as trade,type, field,category,sub-category,specilisation,customisation, 

modes(payment-cash/instrument(POD/online/credit),delivary-urgent/ord.),taxation, 

brand,trademark,product name,code,quantity,quality,availability,registration 

details,owner&staff. 

11. Area/street mapped on divisions & sub-divisions of regions & zones of political,geographical, 

communication,corporates,service provides,state & central govt agencies. 

12. Address  mapped as -cosmic family,solar system,world,continent, 

country,state,district,mandal,pincode,area code,locality,street,                                           

surveyno.,plot no.,block no.,flat no.,floor no.,door no., 

13. Individuals-gallery(audio/video/data/photos/proofs),address book,diary,calender,certificates(on 

demand for particular service), medical,occupation,personal,official, 

reference,guarantor,gaurdian,interlink /duplication crosschecks,biometric,govt./personal 

documents 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ANNEXURE 
STAGES OF IMPLEMENTATION 

 

Manual/semi automatic/automatic technical activation 

Phone interactive  -3months 

Channel running  -6months 

Content /ad distribution -9months 

Payment gateway  -12months 

 

3 years Program for Full Fledged TV channel 

Awareness    – 6 Months -training  -television 

Data Work                    - 6 Months  -collection  -intranet 

Manual monitoring      - 6 Months  -system creation -telecom 

System Monitoring      – 6 months  -system integration -internet 

Software Monitoring   - 24 months -system automation -universal technologies 

 

M/T/E/O/D-COM (mobile/telephone/online/digital-commerce) 
1st year     -trial launch -awareness/service activation & initialization 

2nd year    –pilot launch -system integration/upgrading 

3rd year   -commercial launch -automation/full fledged commercial activity 

 

 

EXPECTED FIELD RESPONSE 
1st month  -local ads   - customer awareness 

2nd month -corporate ads  - technical awareness 

3rd month -tech slots   -market awareness 

6th month -web activity  -commercial awareness 

 

 

REVENUE  BASED SYSTEM SHEDULES 

1. ADS –(from 1st month onwards) 

Logo/hyperlinks/icons/scroll/space/pop out/box/slots/audio/video- on channel/web site/ access gateways 

 

2. Web –(from 3/6/10 month onwards a/b/c respectively) 

a) Space/flat charges (defined/customized) 

b) Listing/classified/single pages/multiple pages/interactive (single/dual)displays/customized sites/  

c) database oriented/online transactions/online payments/centralized transactions. 

 
3. Content/Data access gateways –(from12 month onwards) 

SMS/phone/WAP/GPRS/voice interactive/dotcoms/service providers/DTH/ISP/ digital headend/TV channel/set up box/kiosks/other 

technologies 

 

4. SERVICES –(from 12 month onwards) 

Online, Localised & Personalised services 

 

Business conversion expectation 

 

5% acceptance  -2nd month 

10% acceptance -3rd month 

25% acceptance  -4th month 

50% acceptance  -6th month 

75% acceptance -10th month 

99% acceptance -12th month 

 

 

FREE ADS/CONNECTIVITY (provisions) 
Program/Education  -10 mins once ads -1conn./mon 

Local/obligations  -1 ad/day  -1 conn./mon 

Govt agencies  -1 ad/day  -1 conn./mon 

REBA/CTO ads  -equal propositions - equal propositions 

 

 

 

 

 

 

 

 



Cable operator requirements – (existing system/setup can be used &can be upgraded later) 
1. Two computers 

2. Internet connection 

3. Phone connection. 

4. Desk space 

5. Computer /cable TV knowledgeable Staff 

6. TV channel allotment 

7. Thirty thousand(reimbursable from first revenues)  

*Computer specification –(basic PC config. with below acc.) 
1. TV tuner card 

2. Ethernet card 

3. Sound card 

4. Mike 

5. Web cam 

6. TV output card 

7. RAM(2 GB) 

8. 2Hard disk(160GB) 

9. TV /radio 

10. Reverse Ethernet cable 

2nd computer 
1. Sound card. 

2. 2 LAN card. 

3. 2hard disk 

*cables/connectors/accessories 

*scanner/printer /hub optional 

 

Activity of cable operators 
1. Broadcasting, Maintaining & monitoring the channel for a minimum period of 3 years. 

2. Monitor accounts of channel and web revenues . 

3. Co-operating and coordinating with RCL and its agencies. 

4.  Providing time to time revised data of the locality. 

5. Ensure the continuity of the contract, when any changes with the head end/MSO/link operators/ sale of 

network/inclusion of partners/mergers and divisions take place. 

6. Providing the data services in the digital headed/setup box/ intranet or any other technologies upgraded by 

the cable operator. 

7. Promoting the concept, product, services in his network in any form. 

8. Ensuring the safety/authenticity/legality of data/content/softwares/assets/revenues/staff/agencies of REBA 

9.  Govt. license of MSO/cable operator/running local channel and internet  

10. Authorizing single person to coordinate and sign with REBA    

 

ADMINISTRATIVE ROLES/DESIGNATIONS 

 
EDITOR-IN-CHIEF (LOCAL CHANNEL) 

Content collection/censoring/verification/cross verification/posting/monitoring/rating 

Content development/purchase/lease 

WEB MASTER (LOCAL WEB) 

Data collection/censoring/verification/cross verification/posting/monitoring/rating 

Web development 

Web administration / Local language portal management 

Data entry/updating 

VICE PRESIDENT (LOCAL OPERATIONS) 

SLOTS/ADS collection/censoring/verification/cross verification/posting/monitoring/rating 

THE CABLE OPERATORS WILL DO THE BASIC FIELD WORK AND REBA SUB-FRANCHISEES SHALL DO THE ADVANCED FIELD 

WORK ,WHOSE PROPOSED  REVENUES ARE ENCLOSED BELOW. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Payments 

Cable TV operator outlets 

Franchisee /e-services outlets 

Online Payments 

Recharge coupons 

Debit/smart/credit cards 

Company outlets 

Internet banking 

 

Portal Administration /Access 

a) Direct Party 

b) Members 

c) Company staff 

d) Franchisee 

e) Cable TV Operator 

f) Private agencies 

g) Telecom/dotcom 

h) Government agencies 

i) Security agencies 

j) Financial Institution  

k) Survey/rating companies 

                                                          

 

PROGRAM MANAGEMENT 

AUTO SOFTWARES/HARDWARES 

TIMER CONTROLS 

NETBASED/BROADCAST 

PHONE BASED 

MANUAL/CUSTOMER CONTROLLED 

VOICE INTERACTIVE 

ELECTRONIC CONTROLLED 

 

MRP 

Includes  

1.ProposedTariff 

2.Operator charges 

3.Service provider charges 

4.Marketing network commns. 

5.Taxes/ Surcharges 

6.Gifts/Schemes/Discounts 

  

 PROPOSED TARRIF 

 Includes 

  1.Admin. charges (20%) State distributor 

  2.Hosting charges (40%) REBA 

  3.Broadcast charges (40%) CTO 

 

PROPOSED TARRIF 

 Varies based on 

  1.  Customer/Area/Scheme/Service/Validity 

  2.  Coverage/Viewership 

3.  Media-TV channel/internet/intranet/extranet/print 

4.  Multilingual/gateway access –global package 

5.  Customised options 

6.  Backup facilities/transactions/bandwidth/space/speed 

7.  Front end/back end/head end/software/hardware/solutions 

8.  Spam/filter/scrambling/anti-hacking/monitoring/child lock/firewall 

9.  Feed back/Reports/management/automated/reminders/ 

10.Manhours/Infrastructure/development cost/features 

11.Updates/upgrades 

 
 

 

 

 

 

 

 

 

 



                           High lights of project- leading to powerful channel 

 Regional language,localized on global access 

 Creative manhours- 24 hrs * 40000tl 

 Global access of 40000tl channel  in one pipeline   

 Availablity of  channel in same bandwith universally 

 Local content, ad, commercial establishment ,creative public outlet 

 Individual channels access/uplinks/availability 

 Online updated data from 40000tl 

 Centralized data availability  

 Access of  data / channel content in all modes/technologies 

 Any where any data/channel access 

 Compatibility/ upgrading /updation provisions 

 kiosks for public and private usages 

 wi-fi and wi max network 

 broadband linkage 

 application/ automation services 

 Authentication server 

 online services hyper links 

 ecommerce  

 Bank/cards links 

 prepaid/easy  recharge outlets 

 public /corporates voluntary involvement & need fulfilment 

 power of media and information in one project 

 inputs for marketing,survey ,dot com ,tele services,mobile …etc 

 exclusive outlet for computer /internet products ,their  training & awareness by usage 

 assurance of a decade or two generation market branding thro’ kids.. 

FROM story telling,story books,comics,cartoons,,kids channel TO THE  next generation interactive systems 

 making services available user friendly, unbiased,  being spiritual & not religious, unbiased  & non political , avoid TARGETING 

PERSONAL BOOST OR ATTACK,  & non political ,avoiding monopoly ,firewall ,access barring, limitations and restrictions to 

anyone  

*COMPUTER CHANNEL THE ULTIMATE OUTLET TO COMPUTER, INTERNET, E-COMMERCE, TELECOM, ISP, DOTCOM 

,HARDWARE, SOFTWARE AND  CONTENT  BASED COMPANIES TO PROMOTE THEIR PRODUCTS THRO’ TRAIL VERSIONS, 

DEMOS ,DISPLAYS & TRAINING TO RURAL,UNEDUCATED,COMPUTER & NET ILLETRATES BY INTERACTIVE USAGE  

 

*THE OUTLET TO THE NEXT GENERATION MARKET –THE TODAYS KIDS ,BY CAPTIVATING AND DEEP ROOTING BRAND  

THROUGH THE INTERATIVE EDUCATION AND GAMES. 

 

The content and data focuses on the following  

Security 
Customized ID based 

Customized Scrambled 

Customized Jumbled 

Member access on request 

 

Localized Variety(zero sensation & positive approach)  

Forum,seminar,conference,meetings,interviews 

Finance,law,management,labour,security 

Consultancy,counseling 

Depression relieving,emergency attending 

Struggling upliftment,success stories,unsung heros 

Avoid religious/self/political biased projections or abuses 

Avoid  illegal,social/individual harmony& privacy disruptions 

Avoid  abuses/violence on ladies,kids,deprived & needy 

Bulletins,notice board 

Inventions & talent exposure 

Kids,ladis,teens 

Business,shares,sports 

On demand services-audio/video/info 

On line services,booking,reservation,e-shopping,auctions, 

second sales,automobiles,house hold/office equipments& products 

automation products,gadgets,dotcoms,hardware,software 

fashion,art,literature,news,magazines,food,travel,lifestyle 

live festivals,functions,activities,horoscope,spiritual 

banking,insurance,payments,bills,reminders 

entertainment,education,environmental preservations 

guide,health,peace ,harmony & inner happiness 

scientific,logical,analytical approach & solutions 

 



 

 

     PROPOSED PROGRAM CHART 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

12.00 12.30 Ladies Show 

12.30 12.40 Bong 

12.40 01.00 New Clips  

01.00 04.00 Hindi Movie 

04.00 04.30 STORY/kids/cartoon/ 

04.30 04.40 Bong 

04.40 05.00 General knowledge 

05.00 05.30 Games 

05.30 06.00 Games  

06.00 06.20 HINDU 

06.20 06.30 Christian Songs 

06.30 06.40 Bong 

06.40 07.00 New Clips 

07.00 07.30 Education 

07.30 08.00 Education  

08.00 08.25 Net phony 

08.25 08.35 Bong 

08.35 09.00 Net phony  

09.00 09.30 Live show  

09.30 10.00 Live Show  

10.00 10.30 Messaging song 

10.30 11.00 Messaging Clips  

11.00 11.30 Chat Corner  

11.30 11.45 Desa Bakthi 

11.45 12.00 N.C.Prayer 

12.00 05.00 Audio songs 

 

Time 

 

From        To 

 

Program 

05.00 05.10 Morning common prayer  

05.10 05.25 Desa Bakthi 

05.25 05.35 Bong 

05.35 06.00 General knowledge 

06.00 06.20  HINDU 

06.20 06.30 Christian Songs 

06.30 06.45 Horoscope 

06.45 07.00 Quotes  

07.00 07.30 Education  

07.30 08.00 Education  

08.00 08.30 Net (Intra) 

08.30 09.00 Net (Intra) 

09.00 09.30 Academic /English/voc. 

09.30 10.00 Entrance/Proff 

10.00 10.30 Messaging song 

10.30 11.00 Messaging Clips 

11.00 11.30 Live show  

11.30 12.00 Live show  



Why this is a powerful concept? 

 
The benefit of this project to the ultimate user is to enable him to access the fields of e-business, banking on net, shopping and trading 

through net and other net based services without incurring heavy investment on hardware & accessories and without subscribing to any ISP as is 

prevalent today.  This particular project which slides between the reach of the media and the booming of the information highway on the net will 

enable both the market and the user a more interactive and user friendly interaction with minimal investment, thus providing a highly cost 

effective medium of information transfer between the industry and its targeted consumer based.  At present the Industry reaches the consumer 

through the two main modes of conventional media and the Internet, to a great extent.  However this project will lessen to a great extent the 

dependence of the industry on the above modes and will enable the industry to have a direct and more cost-effective interface with ultimate 

consumer.  The project enables any thing and every thing, using an ordinary TV as a computer, will create a revolution in the Media world and 

Internet.  It will reach all the homes having a TV set (with cable TV connection) and will enable the participants of this project to rule and 

monopolize the It industry and the Net. 

The above report is based on the statistics 

That in a area the total number of people       -1000 

50% have cable connectivity             - 500  

In which only 10% are ready to invest and go for Internet.     - 50 Nos. 

 

Thus the ISP person is satisfied with 50,000 people connectivity to Internet out of the 5Lac’s cable connectivity in a city. 

 

This project caters other 450 people and also consider the people, who do not have cable TV connection. But when they buy a TV, as a first 

priority and next phone, they automatically come into this Network 

 

Also there will always the set of middle class people who will use this facility. The upper middle class having a computer or cable modem in a 

house and will also uses the facilities for emergency browsing and reservation’s and E-purchases when any of their family member is working or 

the computer or cable modem. 

 

                           

                              Route Map to Success 

 

The future lies in Artificial Intelligence 

The success of artificial intelligence lies in robotics 

The success of robotics lies in automation   

The success of automation lies in communication  

The success of communication lies in networking  

The success of networking lies in net facilities. 

The success of net facilities lies in content 

The success of content lies in localized data 

The success of localized data lies in reach. 

The success of reach lies in authentication  

The success of authentication lies in updating  

We update to succeed the future 

 

 

 

Success of services-–media/net/dotcom/ecom/access gateways/payment gateways 

 

Localized data 

Updating every event/transaction 

Authentication & security 

Simplified awareness by usage 

Centralized coordination of services  

Proportionate explosion of services 

 

 

 

                                                   Let Us Make India A Fully Automated Country 

 

                                                          JAI HIND 

 

 



FILE-9-NETWORK 

COMPANIES 

REBA FOUNDATION-TRUST   -RESEARCH, FEED, SOS, INA, BHRAMAM, SVV TEMPLE-MAIN 

   -FOUNDERS-DISBURSES TO MEMBER TRUST 

   -SELECTIVE BOARD OF TRUSTEES 

 

REBA PATENT HOLDINGS PVT LTD -SEED, GOD- MAIN 

   -PATENT, LISCENCE, IPR, SHARES HOLDINGS 

   -SHARES FOUNDERS EXCLUSIVITY 

   -60% TO TRUST-40%FUNDING STARTUPS 

   -DIRECTORS-SALARY+PERKS 

 

PRIMARY COMPANY   -REBA COMMUNICATION LIMITED 

   -REBA PATENT HOLDING PRIVATE LIMITED -60% 

   -INVESTORS. PROMOTORS   -26% 

   -MANAGEMENT, NETWORK   -5%,  

   -TECHNICAL, CONTRIBUTORS   -5% 

   -PROFESSIONALS, CONSULTANTS  -1% 

   -BRAND AMBASSODORS   -1%, 

   -COMMITTEE      -2% 

 

OTHER COMPANIES HOLDING  -DIRECT INVOLVEMENT-INVESTMENT BASED -30% 

      -NETWORK, INFRA -70% 

      -IPR, CONCEPT, SWEAT -40% 

   -INDIRECT INVOLVEMENT-LESS FROM ABOVE - 20%  

 



REBA-IN 6 LEVELS-WCCSDP 

ACCESS TO TOP 1000 COMPANIES  

IN 500 HORIZONTALS & 500 VERTICALS 

 

PLATFORM TO TOP 500 COMPANIES 

IN 200 HORIZONTAL & 200 VERTICALS 

 

INDIRECT SERVICES TO TOP 200 COMPANIES 

IN 100 HORIZONTAL & 100 VERTICALS 

 

DIRECT SERVICES TO TOP 100 COMPANIES 

IN 50 HORIZONTAL & 50 VERTICALS 

 

REBA INDIRECT SERVICES  

IN 20 HORIZONTAL & 20 VERTICALS 

 

REBA DIRECT SERVICES  

IN 10 HORIZONTAL & 10 VERTICALS 

 

 Data, content Subscriptions to top 10 companies, in 10 different fields, in 6 levels- wccsdp 

 

 

World   -CORPORATE  -ADMINISTRATION 

Continent  -sub continent  -MARKETING 

Country   -zone, sub zone  -SUPPORT 

State   -region, sub region -BRANCH -DISTRIBUTOR-MIN 2 -EXCLUSIVE 

District   -MP   -STORE  -DEALER-MIN 2  -EXCLUSIVE 

Pin code  -MLA   -MINI-STORE -AGENT -MIN 2  -TARGET 

Area code-locality -WARD   -OUTLETS -SUB AGENT-MIN 2 -TARGET 

 

 

 

 

 

 



SHARING ON BILLING 

PROMOTOR-40%-CORPORATE ADMIN,BRAND & PROMOTIONS-15%, BUSINESS-CONCEPT, CONTENT & 

IPR-5%,  PLATFORM-SUPPORT&TRAINING-5%, TECHNICAL- RESEARCH&MAINTENANCE-15%͟, 

͟NETWORK-20%-DISTRIBUTOR-5%, DEALER-5%, AGENT-5%, SUB AGENT-5% ,  

͞SERVICE-40%-LOCAL ADMIN -5%& MONITORING-5%, MARKET-REVENUES-15%, MEDIA-SPACE 

PROVIDER-15%͟.  

EXTRA CHARGES @ OUTLETS 

 PROFESSIONALS & GOVT BODIES-TAX, CLEARENCE, LISCENCE 

VAS, SUPPORT, INFRA, RENTALS, BANK, DELIVARY, VERIFICATION, LOCAL SERVICE CHARGES 

 

OUTLETS 

COLLECTIONS 

SALES 

SERVICE 

SUPPORT 

LOGISTICS 

ETC,, 

 

ACTIVITIY 

PRODUCTS -UPTO 10% 

SERVICES -UPTO-15% 

SOLUTIONS -UPTO 20% 

EXECUTIONS -30-70 %( MARKETING10-20%, PROMOTOR-2-10%) 

-BASED ON PARTICIPATIONS-PREDEFINED ON EACH ACTIVITY BILLING 

 

 



CORE TEAM OPTIONS 

ONE AREA, ONE POST 

PREFERENTIAL & MUTUAL, PURCHASE OF SHARES, ONLY 

SALARY ON TURNOVER 

BONUS ON PROFIT 

 

COUNTRY-20 HORIZONTALS & 20 VERTICALS IS A DIVISION 

PAST CONTRIBUTORS-DIRECTOR OF ONE DIVISION  -500 SHARES 

DISTRIBUTOR OF A STATE-PRESIDENT OF ONE HORIZONTAL -200 SHARES 

DEALERS OF THAT STATE –VP OF ONE VERTICAL UNDER  -100 SHARES 

 

DIVISION INCORPORATED AS COMPANY, ON TARGET ACHIEVEMENT 

PROMOTIONS FROM DIRECTOR TO CEO, PRESIDENT TO DIRECTOR, VP TO PRESIDENT 

 

FOR OLD MEMBERS ONLY 

Distributorship transferable, with Reba approval,  

Equal amount stock, credit 

Twice amount service, credit 

500 shares, preferential allotment, IN THE CORE PROMOTOR GROUP 

One divisional in charge, as director, with 2% on turnover, as salary 5% on profit, as bonus 

Director benefits 

5% from state distributorship royalty, if working & 2% if not working & continuing 

 

 

 



CORE CORPORATE REPRESENTATIONS AT EACH LEVEL 

IN CHARGE 

Brand ambassador 

 

Consultant 

Professionals 

 

CONTRIBUTORS 

Volunteers 

Free lancers 

 

COMMITTEE 

Representatives -internal & external-society, channel partners, associates, professionals, 

experienced, trend setters, achievers, activists, backward, deprived, affected,  

MEMBERS-UPLIFTMENT PROGRAM, APPROVED BODIES, STAKE HOLDERS, ALL KINDS OF 

PROVIDERS, NETWORK, STAFF, CONTRIBUTORS, CLIENTS & CONSUMERS 

GOVT BODIES INVOLVED- law makers, monitoring, regulatory agencies 

 

PREDICTIONS &  BLESSINGS 

THE MAGNANIMITY OF THE PROJECT IS HUGE FOR A HUMAN ACTIVITY, BUT WILL HAPPEN BY 

GODS GRACE. 

IT WILL BE A KINGDOM 

A info-DAM BY ITSELF, FEEDING A CRORE PEOPLE. 

FINANCIAL TURNOVER WILL BE AROUND 15000 CRORES,& THE FOUNDER SHARE WILL BE 

AROUND 3000 CRORES,IF NOT LESS THAN 300 CRORES,BUT THE FOUNDER MAY NOT BE 

AVAILABLE,TO ENJOY,THE SUCCESS . 



File-10-PLANS 

FEW MEN ARMY- TO RESTORE TECH DHARM-MORALS, DISCIPLINE, EQUALITY & ETHICS 

 

ALL GONE, ALL GONE, EXCEPT THE POWER OF PROJECT, WILL, GODS GRACE & FEW GOOD MINDS. 

Shaken by few ,over EGO, FEAR,GREED,NEED,PASSION,FOR TAKE OVER, ONE TIME SALE & EASY CASH,  

Sabotaged by ONE FOR SELFISH MOTIVED, SELF DEFENCE and  

Rooted to dust by ONE VILLAN, in the name of FORCED, FOOLED, UNSOLICITED & UNWANTED, SPV. 

Scepter & crown must tumble down & in the dust be equal made, for death/destruction lays its icy 

hands on every one/thing -surrender to fact, none except god has mastered this tool against 

Few thumb rules followed, for a minimal team & maximum effort,  

 

Network 

300 days, 300 locations, 20 hours travel, alternate days night travel, 900 places food & water annually 

North, south, east, west –furnished contact office& guest house, with direct & indirect team, funders 

4 zones-each 6 states compulsory-average coverage & cross 2 states,4 districts per day. 

Alternate takes over-events, out sourcing, other state, activity fill-up 

Personal -65 days-other countries, corporate, R&D , spiritual, food, nature, recreation, socializing 

Tour start end, prefixed protocols, no repeat of routes,  

Centralized, decentralized & localized coordination 

 

Example 

1 week one zone,1 week north,1 day, Rajasthan, Haryana, up, mp, hp, Punjab 6 days 

One state hub-Delhi, rest day or holiday 

Every month 1 day Rajasthan – each month one region-kota, Udaipur, jaipur, jodhpur,  alwar, etc 

 

 



Team   - a clone of senthil for each activity 

Lead generation -threats 

Reference generation -needs 

Fund & priority planning-potentials 

Tour planning  -current affairs 

Raw data  -local survey 

Appointments  -study 

Presentation  -coordination 

Demo   -technical & market feasibility 

Questioning  -identification& team creation 

Negotiation  -alternate  

Finalization  - local tie up - 

Documentation  -certification  

Verification  -cross verification 

Installation  -payments completion 

Initiation  -support 

Training  -controls 

Activation  -system 

 CORE Team 

Team senior-6 

1 senior planning-coordination, 1 senior HR&PR-motivation, 1 senior marketing – field & presentation, 

1 senior questioning-negotiation, 1 senior technical-installation, 1 senior technical-backend. 

staff -minimum 3 -technical, marketing, admin @ office & field-min 2 sets 

Checklist, procedures, accounts, reports, materials, kit follow-up each level 

Strategy, budget, delicate, presence of mind priorities 



Advertisements 

Team-One in office, one in field 

Average 5 districts-1 region, 1 paper ad edition,-20 enquires, prioritize, finalize 2 

One month target-complete a state network from distributor office 

Each ad different edition-location – sequential area coverage, leads for next border 

First week 

Monday ad-office work-collect enquiries, Tuesday- field work-presentation, study 

Next Wednesday ad-office work, Thursday- field work 

Next Friday ad-office work, Saturday –field work 

Second week 

Repeat above 

Third week 

Repeat ad, Fill up, follow up, alternate  

 Finalization, documentation, training, Samples, down line field ready 

Supply -stock, spares & service streamline 

Delivery within 30 working days, but execute in 15 working days 

Call sheets 

Signing month-first month-, 20 signing & state network creation focus 

Dates mutually shared, transferred, exchanged, arrangement by distributors later 

Distributor participation, grouping on need on mutual need & understanding 

Hotel/office room in meeting place –group & invite or meet 100 people, 10 person per batch Distributor, 

local coordinator, contributor organizes. 

Silence, mobile off, writing, attend from start compulsory, break only questioning & tea time in end 

 

2 hours meeting, one hour break-7-9, 10-12,(1-3),4-6,7-9,10-12,(1-3),(4-6)-brackets travel ,if no meeting 

 



 Stock & Sale -any product 

Profit -Cash valve-(Rs.2000 per deal/pack-1 piece2000 Rs or 10 piece 200 Rs or 2000piece 1Re) 

Sample  -minimum-2 to 10 pieces-(demo-3-marketing team, office, field), (sale-6@1 piece per day or 1 

piece per hour),(replacement-1) 

 

Each Signing with  -2 pieces –field & office, target 10 pieces per month compulsory 

State   -2 distributors  -2*2  -4 piece  -1
st

 month 

20 District average -2 dealers  -2*2*20 -80 pieces -2
nd

 month 

50 agencies/district -2 agents  -2*2*2*50 -400 pieces -3
rd

 month 

Next three months -400 pieces*3 months spill over  -2000 pieces -6
th

 month 

For any product sale   -contract 6 months   -2000 pieces  

 

Actually from 4
th

 month, based on target often pieces per month, it will be 

4
th

 month onwards -10 pieces *100 agents*20 district -20000pieces average  

6
th

 month sale should be      -60000pieces average 

 

Identify new product for every three months, when old product continues till saturation 

 

 

 

 

 

 

 

 

 



Retail 

Awareness, availability, affordability, acceptability 

Service, spare backup, transparency, commits less give more, Value addition, scheme, returns 

Levels-spares, production, corporate, c & f, distributor, dealer, agent, subagent, outlets, consumers 

Financier, stock, spares, support @ each level 

Liable & litigation free, replacement or exit, any time @ each level 

100 days micro finance– bank-deposit, guarantee, reference, LC 

Investment - up-to 10%, 25%, 50%, returns up-to -5%, 10%, 15%, 20%,  25% 

(volume- 100 pieces to outlets every 10 days ,after first lot cost-2 months completion) 

Consumer credit precautions, planning & priorities 

Rs 99 above existing branded MRP-documentation up-to Rs 10% 

Cost price-2 months-(1
st

, 10
th

, 20
th

, 30
th

, 1
st

, 10
th

, 20
th

, 30
th

), 1
st

, 10
th

, 20
th

, 30
th

, 10th  

 

 

 



     PROPOSED 12.00 12.30 Ladies Show 

12.30 12.40 Bong 

12.40 01.00 New Clips  

01.00 04.00 Hindi Movie 

04.00 04.30 STORY/kids/cartoon/ 

04.30 04.40 Bong 

04.40 05.00 General knowledge 

05.00 05.30 Games 

05.30 06.00 Games  

06.00 06.20 HINDU 

06.20 06.30 Christian Songs 

06.30 06.40 Bong 

06.40 07.00 New Clips 

07.00 07.30 Education 

07.30 08.00 Education  

08.00 08.25 Net phony 

08.25 08.35 Bong 

08.35 09.00 Net phony  

09.00 09.30 Live show  

09.30 10.00 Live Show  

10.00 10.30 Messaging song 

10.30 11.00 Messaging Clips  

11.00 11.30 Chat Corner  

11.30 11.45 Desa Bakthi 

11.45 12.00 N.C.Prayer 

12.00 05.00 Audio songs 

 

Time 

 

From        To 

 

Program 

05.00 05.10 Morning common prayer  

05.10 05.25 Desa Bakthi 

05.25 05.35 Bong 

05.35 06.00 General knowledge 

06.00 06.20  HINDU 

06.20 06.30 Christian Songs 

06.30 06.45 Horoscope 

06.45 07.00 Quotes  

07.00 07.30 Education  

07.30 08.00 Education  

08.00 08.30 Net (Intra) 

08.30 09.00 Net (Intra) 

09.00 09.30 Academic /English/voc. 

09.30 10.00 Entrance/Proff 

10.00 10.30 Messaging song 

10.30 11.00 Messaging Clips 

11.00 11.30 Live show  

11.30 12.00 Live show  








	Ad/promos uniqueness
	Content uniqueness
	Channel uniqueness
	Web uniqueness
	Social uniqueness
	Service uniqueness
	Data uniqueness
	ANNEXURE
	THE CABLE OPERATORS WILL DO THE BASIC FIELD WORK AND REBA SUB-FRANCHISEES SHALL DO THE ADVANCED FIELD WORK ,WHOSE PROPOSED  REVENUES ARE ENCLOSED BELOW.

